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lauren schimming

LOGOS

ON TRACK

AS A NOSTALGIC SYMBOL OF AMERICAN
CULTURE AND WESTWARD EXPANSION, togos on

locomotives carry heavy historical significance.

Union Pacific “stands for the whole epic of a na-
tional youth, for the color and movement of only

yesterday's drama, for the frontier legend of a

Iiiiii’inssiminin'’

people removed but by a single generation from
the necessities of desert and wilderness, and for
a coda to this theme written in terms of ultimate
and luxurious modernity.” Although we no longer
consider the cars within this book as “modern,”
the persistence of regulations over the past hun-
dred years bestows upon these objects a charm

and other worldliness through their enduring

rustic simplicity.

railroad in North America. The Union Pacific Railroad

up a greater

‘and have increased readabilty, especially when the

is currently the inthe United
States, and their visual idenity remains equally as
enduring. Union Pacifcs shield, resembling the U
flag, combined with their “Bullding America” slogan,
has lastod for the past 146 yoars and has boen essen
tialy unchanged since the 1950s. The logo features
bold fuura-font capitals wihin a blue background
over 13 red and white vertical strpes. Perhaps they
chose futura as their branding typeface through
their aims to appeal to the world that they were
“modern.” On the sides of UP trains, horizontal bold
utura-font simply displays “Union Pacifc.” Older cars

appear to have used looser tracking. Modern cars

actually have much denser tracking, allowing the let

TYPE “ON TRACK?”

Book includes photography that I
took in the Delano district of Wichita.
Cover screenprinted on a sheet of

rusted aluminum.

Even modern railroad logotypes continue to refer-
ence 19" century car heralds and insignia. Circles,
squares, flags, shields and diamonds enclose letter-
forms, creating typographic stamp-like logos. With
minor use of embelishments, these marks simply
communicate space relability and permanence.

Unlon Pacifi’s largest competitor, the Burlington
Northern Santa Fe Railway, represents the process
of merging railroad identities. One of the four re-
maining transcontinental railroads and one of the
largest freight railroads in the US, BNSF combines
the visual language of Burington Northern and the

Atchison, Topeka and Santa Fe Rallroad.



Rock Company.

is as ubiquitous as the surface which contains

it. Balancing utility and personality, the typog-

raphy of train cars reflect a nostalgia that is an

inherit part of American identity.

THE INFORMATION PRESENTED

BY A SIGN SYSTEM SHOULD BE
LIMITED TO THE AND
SHOULD BE PRESENTED IN A CON-
SISTENT MANNER. THEY WORK BY
TAKING INTO CONSIDERATION
ISSUES OF — SCALE,
CONTRAST, LETTERFORM —

AND PRACTICES SUCH AS
MANUFACTURE AND T.

PHIL BAINES & CATHERINE DIXON — “NAMING
PLACES AND DEFINING SPACES™

lauren schimming



: lauren schimming

HELLO
e ey PRINCE
v, AOCBEFOH
34 Z} ’Q&IQ,;J’S&WH;O IJKL“NOP
M Gw‘t@ XYZ 12’3‘1561833

¢ Lettering created for Striderite
account during internship at
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ILLUSTRATIONS | lauren schimming

lustrations developed for Striderite brand

assets during internship at Barkley.

Miscellaneous illustrations
from school projects.
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GLOBAL CLIMATE CHANGE

After extensive research of Oxfam America, I created
these two posters to support one of their main areas
of advocacy — Global Climate change.

CLIMATE CHANGE 1S DESTROYING e

IchJD’:,SA‘IREoeml:i”gREOPS LEA\(ING BRI _— CROPS, LEAVING THE WORLD’S
THE WORLD’S POOREST “.: S POOREST COMMUNITIES DEVASTATED
'COMMUNITlES DEVASTATED

contact your senator
LYOU CAN HELP j andtell{limyousupport LEARN MORE e

Oxfa m climate reform
www.oxfamamerica.org OXfa m

www.oxfamamerica.org America
America

contact your senator
LYOU CAN HELP j and tell him you support LEARN MORE e

climate reform visit us online at - .
visit us online at



SUSTAINABLE PACKAGING lauren schimming

AB COFFEE & CREPES

A.B’s Coffee and Crepes is a charming locally owned
restaurant in Lawrence, Kansas. A.B. currently uses
Styrofoam clam-shells for his take-away crepe orders.
Inspired by origami folding cups, I created a crepe
cone that can be sealed for take-away orders. The
cone can also be fully unwrapped into a plate for both
at-home and in-store use.



NAIVE SOPHISTICATION

After selecting two words that I felt embodied
myself as a designer — naive & sophistication
— I created a booklet that demonstrated this
concept both visually and verbally, in the form
of a personal design philosophy.

lauren schimming
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A 8 . {6 off Campus

Walk 59
* Have cars < Drive 50
“KuonWheels< Public Transportation 17>
Bike 10
Carpool 5}

# SafeBus
* Lawrence “T"

© Saferide

TRANSPORTATION

These two infographics represent data
for public transportation usage of
approzimately 100 students and faculty.
One solution relies upon typography; the
other, imagery.

“KUon W

sometimes
daily
weekly
monthly




Clarissa Daloway,

clegant and vivacious,

S preparing for a party ana
rermemberng those she
once loved,

In another part of London, Septimus Warren Smith is shell-shocked and on
the borink of madness. Smith's day interweaves with that of Clarissa and her

friends, their lives converging as the party reaches its glittering climax.

Past, present and future
are prought togetner
one momentous June
day in 1923,
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mrs dalloway
said she would
buy the flowers
herself.
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VIRGINIA WOOLF

Mrs. Dalloway
To the Lighthouse
A Room of One’s Own
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GLOOM TYPEFACE

Asked to create a typeface that embodied the
word, “gloom,” I methodically dripped ink on
paper to create each individual letter. I cleaned
up the letter forms in illustrator and pro-
grammed them into Fontlab. The font poster

Mo Bb (¢ Dd Ee 1 g R Ji Jj K me}ﬂncﬁo}g was als ereated fom elements 1 handimade
Mo GoPo Qe Ress Tt SHADOWS BEAVY
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UNIVERSITY HONORS PROGRAM LECTURE SERIES AT THE COMMONS

LECTURE SERIES POSTER

UNIVERSITY HONORS PROGRAM

spring 2010
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ALL LECTURES ARE AT 7:30 PM IN SPOONER HALL
FREE AND OPEN TO THE PUBLIC

FRED MOTEN

associate professor of english

associate professor of musicology

TUESDAY MARCH 9™

PAUL LOPES

associate professor of sociology

THURSDAY APRIL 15™

“JURISGENERATIVE GRAMMAR:

THURSDAY FEBRUARY 25™

TAMMY KERNODLE seessment o musicoror

“EV’RY TIME | FEEL THE SPIRIT:

“FROM HEPCAT TO REBEL

LECTURE SERIES AT THE COMMONS

~ spring2010

ING

IN ASSOCIATION WITH ‘ A Z Z
THE COMMONS

SPONSORED BY
THE UNIVERSITY OF KANSAS HONORS PROGRAM

DUKE UNIVERSITY
DEPARTMENT OF ENGLISH

FOR ALTO, FOR BLACK” F R E D M OT E N
o ol FEBRUARY 25T™

CONSTRUCTING BLACK WOMEN'S

CONVERSION NARRATIVES IN JAZZ" AMMY K E R N O D L E

COLGATE UNIVERSITY
DEPARTMENT OF SOCIOLOGY

MARCH 9™

TO HEROIN FIEND: THE JAZZ TROPE
IN THE POPULAR IMAGINATION"

PAUL LOPES

APRIL 15™

ALL LECTURES ARE AT 7:30 PM IN SPOONER HALL

WRITING JAZZ

Custom lettering created for annual
University Honors Program lecture
series at The Commons.

SPONSORED BY
THE UNIVERSITY OF KANSAS HONORS PROGRAM
IN ASSOCIATION WITH

THE COMMONS

for more information
785-864-4225

wiww. honors. ku.edu/commons
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EPT STATEMENT

fueling

what is

THE BIODIESEL INITIATIVE?

The KU Biodiesel Initative is a grassroots, student-
fun operation to produce biodiesel from usad cooking
ol generated on campus. I s our goal to mest the
requirements of all KU's buses, landscaping and
maintenance equipment, and power generators on
campus with this renewable fuel.

With the Alterative Energy Society student group,

to promote knowledge of sustainabilty
and alterative fuel sources such as biodiesel to the
Student body and communtty.

B 7o estabiish a facity to produce biodiesel fuel from

vegetable oi at KU with a focus on fuel production,
biodesel qualiy standards and researct

from feedstock
to tailpipe

CATCHPHRASE BRAINSTORMING!

“fueling a greener KU"
“fueling better ideas”

“from feedstock to tailpipe”

“fueling green ideas from feedstock to tailpipe”

ideas

(REVISED MOOD BOARD)

EVOLUTION OF

the mark

PROCESS

clean.

COG6GG6
w066
CLbbLGG
0660060
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PLAYTIME

After watching the 1967 French
film by Jaques Tati, I designed
this cover as a reflection of its

modernist principles and hilari-
ous moments of ingenuity.







TWO

TYPEFACES,
ONE FORM
PRINCIPLE

humanist sanserif 1993

ANGLED CROSSBAR ON
LOWERCASE “T” & “F”

PRIN

hun

anist sanserif
/1993

SCALA SANS

Series of typographic studies for
the font, Scala Sans, designed by
Martin Majoor in 1993.
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IN THE HILLS JUST NORTH
OF LAWRENCE, KANSAS

17857 21sT STREET LAWRENCE, KS 66044 - WWW.WALNUTCREEKRANCH.COM

Wabnut Creck Banch has shways follvwed the
Mmm“mﬂhaﬁ-
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H-#Idnr‘mhiww
proxide you the healilird producs

B 785.865.0617

H tim@walnutcreekranch.com

IN THE HILLS JUST NORTH
OF LAWRENCE, KANSAS

17857 21sT STREET LAWRENCE, KS 66044 - WWW.WALNUTCREEKRANCH.COM

WALNUT CREEK RANCH

In this group project, we were asked to develop an identity
for Walnut Creek Ranch. We approached the problem with
the strategy that “happier animals are healthier animals,”

which led to the “certified happy” slogan, a playful reference
to USDA certification stamps.
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GREETINGS TO THE
CHILDREN OF ENGLAND

After listing to several of the greatest speeches of

all time, I choose to use “Greetings to the Children

of England,” a speech by a young Elizabeth II, as the
basis for my typography project. After completing the

print version of the project, I made a motion version
with After Effects.

lauren schimming
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